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1 Page 1-line 12 After "39-15-211(a)(ii)(B)" insert "(I),".
2
3 Page 5-after line 23 Insert:
4
5 "(I)  Except as provided by subdivision (III) of this 
6 subparagraph, at least ninety percent (90%) of the amount 
7 distributed shall be used to promote travel and tourism within the 
8 county, city or town imposing the tax. Expenditures for travel and 
9 tourism promotion shall be limited to promotional materials, 

10 television and radio advertising, printed advertising, promotion 
11 of tours, staging of events, educational materials, and other 
12 specific tourism related objectives, including those identified as 
13 likely to facilitate tourism or enhance the visitor experience, 
14 provided that none of these funds shall be spent for capital 
15 construction or improvements and not more than forty thousand 
16 dollars ($40,000.00) of these funds shall be spent for purposes of 
17 matching state general funds under the matching funds program 
18 administered by the Wyoming business council.  If the amount is 
19 collected under a tax imposed countywide, expenditures of this 
20 amount shall be made in accordance with the Uniform Municipal 
21 Fiscal Procedures Act by a joint powers board established pursuant 
22 to law by the county and a majority of incorporated municipalities 
23 within the county. Membership of the board shall include at least 
24 one (1) representative appointed by each governmental entity made 
25 a party to the agreement and the majority of the board membership 
26 shall be comprised of representatives of the travel and tourism 
27 industry;".  SCHWARTZ
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